Adewunmi

KHAY




{/ ABOUT ME
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I'm Adewunmi Kayode, a creative professional with

a passion for crafting cohesive brand and product
experiences. | specialize in uncovering a brand'’s core
essence and strategically aligning it with business goals
to enhance brand equity and drive growth.

My approach centers on developing impactful,

memorable experiences that connect with the target
audience and support long-term business success.

) @adewunmikhay
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Professional Education
Experience

Master of Business Administration (MBA)
University of Lagos, Nigeria

Team Lead, Creative Services Art Director

Lead UI/UX & Creative Designer (2021 - 2023) DMl Interactive - Brand Optimization Agency Bachelor of Science (BSc) in Banking and
ARM Hold Co. - Financial Services March 2015 - April 2017 Finance

January 2021 —Present Kogi State University, Nigeria

+ Led creative strategy and execution for brand

Led a team of designers and creatives to develop
and execute ARM rebrand and marketing tactics
across multiple platforms, including TV, digital, print,
and OOH.

Spearheaded the design and launch of the ARM
brand campaign, resultingina 25% increase in brand
visibility and a 15% growth in customer engagement
metrics.

Optimized the creative process, reducing project
turnaround times by 20% while maintaining high
standards of quality and innovation.

Snr. Art Director/Brand Assistant
Landmark Africa - Hospitality and Real estate
May 2017 —Jan 2021

Directed the creative vision for hospitality and real
estate projects, ensuring consistent and visually
appealing brand representation across all marketing
materials.

Led the design of creative direction for Landmark
Beach from ideation stage to welcoming 3 Million
annual visitors, and contributing to a 60% increase in
revenue in its first year of operation.

Managed a team of designers, overseeing the
creative process from concept development to final
execution.

@ Lekki Lagos, Nigeria || adewunmikhay@gmail.com

optimization projects for Etisalat in Northern Nigeria,
enhancing brand visibility and market positioning
through direct marketing.

« Designed visual concepts and oversaw digital, print,
and OOH campaigns, ensuring alignment with client
objectives.

« Acted as the main creative liaison, translating client
goals into compelling visuals across multiple platforms.

Graphic Designer
Aries Image Media - Outdoor Ad Agency
2009 - 2010

«  Designed and developed visual content for outdoor
advertising campaigns, contributing to impactful client
promotions.

» Collaborated with senior designers and marketing
teams to create high-quality print and digital materials,
ensuring brand consistency and message clarity.

« Assisted in the production of billboard designs, transit
ads, and other large-format media

Graphic Designer Trainee
UltraComms - Design Studio
2007 - 2009

|| +234 703 885 5625

Core Competency

- BrandlIdentity & Strategy

«  Product Design (UI/UX)

+ Environmental Design

» ArtDirection & Visual Communication
«  Consumer Behaviour Research

«  Campaign & Go-To-Market Strategy

» Leadership & Team Management

Notable Achievement

+ Managed the creative direction of 3
TVC and 1 animated campaign video
for ARM Brand campaign

» Ledtherebranding of ARM, resulting in
a 20% increase in brand awareness.

« Designed and managed Lagos' firstin-
city beach branding, attracting 3,000+
weekly visitors.

- Manage and art directed the design of
ARM One mobile app.

» Boosted participation to over 5,000
individuals at the RFTF event per year,

» Developed sustainable packaging for
McRabbit underwear brand.
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Joining ARM

In2021, ljoined Asset Resource Management (ARM), Nigeria's
leading non-banking financial institution with over N2 Trillion
AUM. Tasked with transforming the brand, | led a creative
overhaul to develop and implement a refreshed strategy that
aligned with ARM's vision.

This comprehensive rebranding spanned all touchpoints -
digital platforms, products, and customer communications.
The result was a bold and modern identity that not only
strengthened ARM's market position but also redefined how
clients engage with the brand.

1994 - 2004 2004 - 2021 2021 & Beyond



The Old ARM Brand

AW

DAAYIA

innovalors

Il i RN PR
1= A

N \ sl | 2 [k
@.a:.u.-.x.‘-'-'.-,-'ﬁ' It

Jude commeenlanthy

Adwu

cpured 4 Retiner ont
Savings Accownt
at homa

Ma Faparwadk
Mg Gfice wiiit

bl

- E

Be like Jude!

Wiy Bt PR, S P A e DT
o open pour KR4 seoust |00 onlne.

b 0

Hewver miss market and
e investment opportunities.
Ty
\‘Er i ..
Asms s
et B wigh yaur LINRGLEE
- e ACCOUNT RUBSTE
Compound and s value In
AU

Interest. e ey el

AW
7 )
'M}wm‘@igmﬁm
.umﬂWﬂ'M.
Four situntions money can AT

Growm-up cry

P
NS

-
F 1
1.
- G o F
L 1

b

=
n

Retained Earnings

sl Mursl on Bhe Wall

Sur Busheised

= 8 imat things
o o with your
year-snd bonus

L -
e e




ARM Brand
Guidelines

\R M

2igelgle
Guidelines

\R M

Poppins Font Family

Poppins Light
Poppins Medium
Poppins Bold

Aa Bb Cc Dd Ee Ff Gg Hh i Jj
0123456789 @#*&%$2/{}()+




Pitch Deck
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The ARM
Group Identity
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our promises.
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The Logo

The design features
three key elements: the
Sendicon, the shield,
and a triangle. These
symbols represent a
fusion of speed, security
and futuristic element,
resulting in holistic global
solutions. We crafted the
symbol using a modern
and minimalist approach,
giving it a subtle 3D
effect for added depth
and sophistication.
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Camypaign
Banners
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ARM Website

WWW.arm.com.ng
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ARM Group
Welbsite
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ARM Group
Welbsite

www.arm.com.ng
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ARM Group
Welbsite
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ARM Group
Welbsite

www.arm.com.ng
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AniMmated Video
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Animated
Camypaign
Toon Boomm arm storyboard

Scene Duration |Panel Duration Scene Duration |Panel Duration Scene Duration |Panel Duration
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Toon Boom arm storyboard Page 3/11
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Toon Boom arm storyboard Page 9/11

Scene Duration |Panel Duration Scene Duration |Panel Duration Scene Duration |Panel Duration
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We created short

animated stories, l\

associating special —

moments with the idea of ﬂ-\

investing. We depicted a — ry
. —_— - .

reunion scene and all the - Vg

set-up scenes take place — et

in the everyday life.



Animated
Camypaign

Cinematics
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Final Cut

We created short
animated stories,
associating special
moments with the idea of
investing. We depicted a
reunion scene and all the
set-up scenes take place
in the everyday life.

ARM One,

the easy way
to invest.




TVC

Unlock Your Wealth Creation Journey campaign
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https://www.youtube.com/watch?v=pUKRvS4AhH0
https://youtu.be/DscfiWos55c?si=kq026_jsk9oXuApd

TVC

Invested in your tomorrow campaign



https://www.youtube.com/watch?v=GC5amYFNnYY

Camypaign
Banner

ARM

ARM

Confidence built on trust

The best way to secure the future
is with a partner you trust.

wvetted in your fomasrrow

Confidence - _
b“ilt on trust \ : £ secure the future

The best way to

i5 with a partner
you trust.

Invested in your tomorrow Visit: www.arm.com.ng

jwvested i youir Fomnrros o B )y Investment Managers | Trustees | Pensions | Securities | Agribusiness | Real Estate | Infrastructure
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Magazine Publication
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ARM Digest
Newsletter

The newsletter's

objectiveis to raise

awareness among

internal and external

stakeholders about the

The ARM

organisation’s activities

Transformation
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ARM Digest
Newsletter

The newsletter's
objective is to raise
awareness among
internal and external
stakeholders about the
organisation’s activities
and events, while staying
informative.




ARM Digest
Newsletter

The newsletter's
objective is to raise
awareness among
internal and external
stakeholders about the
organisation’s activities
and events, while staying
informative.




ARM Digest
Newsletter

The newsletter's
objectiveis toraise
awareness among
internal and external
stakeholders about the
organisation’s activities
and events, while staying
informative.
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ARM Digest
Newsletter

The newsletter's
objectiveis toraise
awareness among
internal and external
stakeholders about the
organisation’s activities
and events, while staying
informative.

VACCINATIONS:
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ARM Digest
Newsletter B

ARM HCM -
A 2021 REVIEW

The newsletter's
objectiveis to raise
awareness among
internal and external
stakeholders about the
organisation’s activities
and events, while staying
informative.
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Boards and Hoarding

#Case Study

‘AarmmnAailchn




il |

IS
@
Q
M
L
Q
O

1
LIl s TIR
e R

{0

™
SEElcasn)

T
i

1
Il

Tads

frT1III'ln"':,=

RadEEas

11
rm
i EvEAREREN

L L LI Ll

T1LL
EdEamd

1 fmi
1§

Vi
L1111 1R

|nd

|

o

| Rm
el e 8 LTI

'
L
1

L




OOH Board




OOH Board
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Xperieritiail

RFTF

Event and Sponsorship
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Homepage

The ARM Run for the
Futureisa 10kmrace
aimed at creating health
and fitness awareness
amongst the business
client and general public
It welcomes over 5000
particaapants every year.

rftf.armpension.com

It youar friends and famity

Same race,
differnt paces
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0%
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Run For The
Future

2022 RFTF
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Run For The
Future

2022 RFTF
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The ARM Run for the
Futureis a 10kmrace
aimed at creating health
and fitness awareness
amongst the business
client and general public.
It welcomes over 5000
particaapants every year.

rftf.armpension.com




Run For The
Future

2023 RFTF
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Run For The
Future

The ARM Run for the
Futureis a 10kmrace
aimed at creating health
and fitness awareness
amongst the business
client and general public.
It welcomes over 5000
particaapants every year.

rftf.armpension.com




Run For The
Future

The ARM Run for the
Futureis a 10kmrace
aimed at creating health
and fitness awareness
amongst the business
client and general public.
It welcomes over 5000
particaapants every year.

rftf.armpension.com




Run For The
Future

The ARM Run for the
Futureis a 10kmrace
aimed at creating health
and fitness awareness
amongst the business
client and general public.
It welcomes over 5000
particaapants every year.

rftf.armpension.com
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Sustalnable packaging
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About
McRabbit

McRabbit.com s an online e-commerce
platform that offers a wide range of
underwear products and services toits
customers. With a mission to provide

a convenient and enjoyable shopping
experience, McRabbit.com has become
a popular destination for online shoppers
looking for quality underwear products.

www.mcrabbit.com Visit www.mcrabbit.com to learn more —— —



The Logo

; ?% McRabbit

* MicRabbit =
~ McRabbit

-
b

The McRabbit logo features a charming
and memorable design that embodies
the essence of the brand.

The logo primarily consists of two main
elements: a rabbit and the word mark.

www.mcrabbit.com
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The Logo

MCRARBIMT McRabbit



Packaging
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www.mcrabbit.com




Packaging

~ THANK X

www.mcrabbit.com



Packaging

www.mcrabbit.com




Custom
Die-cut

—-McRabbit

www.mcrabbit.com




The Welbsite

Enjay FREE DELIVERY on ardars abave H50.000

VicRabbit

Comfort & Durability
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@ Need help?

www.mcrabbit.com
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Landmark Beach
+ ARM Innovation
Workspace Design

\
Space Design
#Case Study




Landmark
Beach

Landmark Beach s the
firstin-city beachin
Lagos, Nigeria, offering a
unique blend of relaxation
and entertainment

right in the heart of the
bustling city.




Landmark
Beach

NO

| SWIMMING |
| "BEYOND
| THE BUOY [

Since its opening,

the beach has quickly
become a popular
destination, welcoming
over 3,000 visitors per
week.




Landmark
Beach

KIDS PLAY AREA
f 5. “l

EXIT

VOLLEY BALL COURT

:“f

TOILET

MULTI-PURPOSE COURT

b
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b

Withits pristine shoreline,
vibrant atmosphere,

and world-class
amenities, Landmark
Beach was designed to -~

redefine urban leisure, !
providing an unmatched

experience for fun -

seekers and tourists

alike.
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UARM
"Workspace
Remodelling



Mural
Planning

WALL BRANDING

Mural

Entrance Foyer 3D Wall

Tech Office 1

3 Micdee




lllustrations

Tech Office 3 Tech Office 4

Tech Office 5




Before
Remodelling




ARM
InNovation
Workspace

The redesign of ARM
Innovation Labs'
modern office space
focuses on fostering
creativity, collaboration,
and productivity. With
open layouts, flexible
workstations, and
dedicated breakout
areas, the new design
encourages seamless
interaction among team
members




Workspace
Redesign

This redesign aims

to inspire employees,
promote idea-sharing,
and support the growth
of ARM's forward-
thinking initiatives.



Workspace
Redesign




Workspace
Redesign




Workspace
Redesign
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